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A sustainability story,
for a brighter future.
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ENVIRONMENTAL OBJECTIVES

For RadiciGroup, sustainable development is a mission that it pursues through the careful sourcing of resources,
the optimization of processes and constant investment in the measurement and minimisation of impacts.

Topic/SDG

Sustainable management
of energy resources

Objective

+20% renewables

increasing and differentiating consumption
of electricity generated by renewables,
through strategic partnerships and proprietary
technological solutions.

90% coverage

of Group production facilities by ISO 50001
energy management system certification, for
greater energy efficiency:.

Emissions and
climate change

-80% total direct
emissions

of greenhouses gases versus 2011 by 2030.

Water resource
protection

100% effort

in protecting water, to limit the impact onlocal
communities, the environment and biodiversity.
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ENVIRONMENTAL OBJECTIVES

RadiciGroup supports ecodesign as an innovative circular economy model that creates opportunities for the sustainable development of
products in unexplored sectors. Within this framework, cooperation throughout the value chain is key to implementing a concrete environmental
policy that encompasses all that happens inside and outside the company gates.
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Topic/SDG Objective
Circular Value Chain Innovation Prevention
economy create partnerships to build practical pioneer the research of new solutions think of the processes and life cycle of

products to progressively reduce the
waste that ends up in landfills.

solutions for the circular economy:. for recycling RadiciGroup materials.

Life Cycle Assessment (LCA)

extend measurement to 70% of products
manufactured at a Group level.

Environmental
footprint of products

Renewable Packaging
Sou rces seek out increasingly sustainable

and circular solutions.
Raise the percentage of natural
sources used on anannual basis.

Materials
management
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SOCIAL OBJECTIVES

RadiciGroup takes care of people both inside and outside the organisation. It promotes individual training and takes
responsibility for the health and safety of workers, while working in synergy with local communities for sustainable,
harmonious and shared growth.

Topic/SDG Objective
Workers’ health 90% coverage
and saf ety of Group production facilities by ISO 45001
3 s occupational health and safety certification.

e

Digitisation
Adopt next-generation digital solutions and

dedicated software to further all sustainability
Processes.

Digitisation and
cybersecurity

o

Relations

maintain and expand engagement with Local
Communities through support for cultural,
social and sports activities, as an expression of
good corporate citizenship.

Relations with territories and
impact on Local Communities

8 DEGENT WORK AND
ECONDMIC GROWTH

i

Active training

improve the sense of responsibility and
personal contribution of people inrelation to
health and safety.

Cybersecurity

build and embed a Group-wide cybersecurity mindset
through training and investment in the most advanced
technologies.
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SOCIAL OBJECTIVES

RadiciGroup believes in people, in their diversity and uniqueness, in their passion and freedom of expression and in their talents.
It is a belief RadiciGroup acts on in practice by fostering a culture built on respect and inclusiveness, on the welfare of the individual

and group, on cooperation and on targeted pathways for professional growth.
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Topic/SDG Objective

Humanrights, Employer branding,
equity and inclusion talent attraction

actively uphold humanrights, support inclusiveness enhance the appeal of the Group through targeted initiatives, aimed at
and leverage the uniqueness of every person. attracting new talents and enabling employees to build their work-life balance.

Attracting, valuing and
developing human resources

Education

invest in the professional skills of employees
through training; build constructive relations with
schools to help young people make their way into
the working world.
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GOVERNANCE OBJECTIVES

RadiciGroup is underpinned by a structured governance system that is resilient at the same time, allowing it to have a widespread presence on
the market and be highly competitive. The Group's concept of business, however, is not just about financial success, but is rooted in the sharing
of value added with stakeholders and actively engaging them in the pursuit of the company’s lasting and sustainable growth.

Topic/SDG Objective
Long-term value creation and LeaderShip and com petitiveness
business sustainability maintain a leading position in the Group’s key business sectors, underpinned by

ECONOMIC GROWTH

o

= ESG principles, to create long-term value to be shared with stakeholders.

Shared values

ensure the Code of Ethics is shared and endorsed at all levels of the Group
and throughout the global value chain, to promote the RadiciGroup's principles
and their incorporation into day-to-day business.

ESG corporate governance,
risk management and compliance
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Engagement

encourage suppliers to play an active part in the sustainability process by
building strategic partnerships for the development and creation of products
consistent with ESG principles.

Responsible supply chain
management
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Is IS Just the beginning.







