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RadiciGroup White Paper: the Group explains its identity
RadiciGroup has published its new White Paper. This document was inspired by a well-defined aim:
to illustrate the complex system of relationships that define the corporate profile of the Group, an
industrial multinational whose performance can only in part be measured in economic and financial
terms.
RadiciGroup stands for total control of its vertically integrated polyamide production chain and diversified
businesses in chemicals, plastics and synthetic fibres. A global presence. Social values, an ethical approach
to work, respect for human rights and safeguarding the environment. Doing
business responsibly. In its new White Paper, RadiciGroup provides a
comprehensive view of its identity, distinguishing features and the
sustainability indices of its business activities. The introduction, presenting
the RadiciGroup profile and vision that lie at the basis of the paper, is
followed by sections dedicated to the responsibilities the enterprise has to its
stakeholders (customers, employees, suppliers, end users, communities,
scientific and cultural organizations), as well as its commitment to
environment protection and upholding human rights.
“Essential” is the graphical style chosen by New Media Agency MoltiMedia Fattoria Digitale for this new
corporate communication project. The key concepts of the eight sections that make up the White Paper are
represented by a sequence of grey-textured 3D icons: from an “application suitcase” containing some of the
main RadiciGroup product applications to images representing the Group’s responsibilities towards
stakeholders, production chain control and community values.
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Also included are graphical representations of themes such as decent working practices, human rights,
environmental protection and the need for a sustainable global economy.
All these aspects, which are central to RadiciGroup’s corporate vision, are discussed in much greater detail
in the Group’s Sustainability Report, an important corporate document drawn up in accordance with the
guidelines set forth by the Global Reporting Initiative (GRI), the most influential world organization in the field
of non-financial reporting. The Sustainability Report and the new White Paper complement each other.
To RadiciGroup, sustainability has long meant commitment, concrete action and awareness of the
environmental, social and economic impact of its industrial activities throughout the product lifecycle. The
Group realizes that a sustainable approach to business can really make a difference.
Go to the new RadiciGroup White Paper.

RADICIGROUP_3,500 employees. Production and sales sites in Europe, North America, South America and Asia. Diversified
businesses focusing on chemicals, plastics and synthetic fibres. Know-how. Vertically integrated nylon production. Constant
commitment to guaranteeing its customers quality, sustainable innovation and reliability. All this is RadiciGroup, a leader in nylon
chemicals. RadiciGroup products are used in applications such as apparel, sports, furnishings, automotive, electrical/electronics, home
appliances and consumer goods._WWW.RADICIGROUP.COM RadiciGroup, with its Chemicals, Plastics and Synthetic Fibres Business
Areas controlled by parent company Radici Partecipazioni SpA, is part of a larger industrial group that also includes textile machinery
and energy businesses _WWW.RADICI.COM
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