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RadiciGroup presents its new To Be Glocal. 

RadiciGroup has released a new edition of its 

corporate brochure To Be Glocal, devoted to 

the Group’s corporate identity, industrial 

organization and products. 

 
Maintaining a global presence – RadiciGroup 

operates in Europe, North America, South 

America and Asia –, w hile respect ing and 

caring for the communit ies and places w here 

the Group companies are located: this is the 

philosophy that has alw ays inspired To Be 

Glocal. RadiciGroup is an industrial 

mult inat ional – one of the European leaders in 

its businesses (chemicals, plast ics, synthetic 

f ibres and nonw ovens) – w ith social values and 

a commitment to doing business responsibly.  

 
The f irst  pages of the new  edit ion of To Be 

Glocal are dedicated to the RadiciGroup prof ile, 

mission, vision, values and the key f igures for 

2013. Next there is a more detailed descript ion 

of the RadiciGroup industrial w orld: its global 

presence, products and applicat ion markets; its 

sustainable vert ically integrated nylon 

production; and the larger industrial group that 

it  is part of , w hich includes – besides 

chemicals, plast ics and synthetic f ibres – text ile 

machinery and energy businesses. 

  

  

 

 
 

  PRESS RELEASE 

Bergamo, 3 April 2014  
 

 

http://www.slideshare.net/RadiciGroup/to-be-glocal-2014
http://issuu.com/moltimedia/docs/tbg_2014_eng_web?e=1357749/7231498
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2013 KEY FIGURES… 

 

In 2013 Group consolidated sales revenue w as EUR 1,045 million. 

 

 

2013 Sales revenue broken dow n  

by business area: 

 

 

 

 

 

 

 

 

*  The sales revenue for the individual business areas 

includes Group intercompany sales. 

 

 

 

 

 

 

RADICIGROUP: A GLOBAL PRESENCE… 

RadiciGroup has production and sales sites in: 

 

 

 

 

 

 

 

 

 

 

Chemicals 
EUR 392 million 

Plastics 
EUR 248 million 

 Synthetic Fibres and Nonwovens 

EUR 516 million 

RadiciGroup employees: 3,200 

 

 

EUROPE 
France  
Germany  
Italy 
Czech Republic 
United Kingdom 
Romania 
Spain  
Sw itzerland 
Hungary 
 
 
 
 
 

 

AMERICAS 
Argentina 
Brazil 

Unites States of America 

 
ASIA 
China  

India 

 

ASIA 
China  

India 

 

AMERICAS 
Argentina 
Brazil 

USA 

 

http://www.radicigroup.com/en/corporate/radicigroup/business-areas-strategy
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RADICIGROUP PRODUCTS: PART OF THE WORLD AROUND US… 

 

Nylon, polyester and polypropylene are the raw  materials for 

all RadiciGroup products: from polymers to engineering 

plast ics, synthetic f ibres and nonw ovens. We can f ind the 

Group’s products in our clothing (from int imatew ear to 

sw imsuits, hosiery, technicalw ear and sportsw ear), home 

furnishings, cars, household appliances, and much more.  

 

 

 

What is RadiciGroup’ s hallmark and strength? Its vertically integrated nylon production. With 

its experience, competence and know -how  in the chemical sector, the Group is capable of  

producing and processing nylon into a w ide range of engineering plast ics, yarn and staple 

f ibre.   

But RadiciGroup’ s st rengths do not end w ith vert ically integrated nylon production. The 

Group is a European leader in the production and processing of a w ide range of polyester 

yarns. Here, its production control starts w ith the spinning process and reaches all the w ay 

dow n the chain through the various yarn processing stages. 

RadiciGroup also stands for sustainability. The Group reports on its sustainability init iat ives in 

its SUSTAINABILITY REPORT, w hich is draw n up according to the GRI (Global Report ing 

Init iat ive) guidelines. The various performance indicators included in the Sustainability Report 

– Economic (EC), Human Rights (HR), Labour Practices and Decent Work (LA), Society (SO), 

Environment (EN) and Product Responsibility (PR) – are central to RadiciGroup’s challenge to 

make sustainability a tool for business, innovation and corporate culture. Striving for 

sustainability is the Group’s approach to business management . 

Discover the new  issue of  TO BE GLOCAL. 

http://www.radicigroup.com/it/documentazione/corporate/bilancio
http://issuu.com/moltimedia/docs/tbg_2014_eng_web?e=1357749/7231498
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RADICIGROUP: FROM CHEMICALS TO PLASTICS, SYNTHETIC FIBRES AND 

NONWOVENS. 

Production and sales sites in Europe, North America, South America and Asia. Diversif ied 

businesses focusing on chemicals, plast ics, synthetic f ibres and nonw ovens. Know -how . 

Vert ically integrated nylon production. Constant commitment to guaranteeing its customers 

quality, sustainable innovation and reliability. All this is RadiciGroup, a leader in nylon 

chemicals. RadiciGroup products are used in applicat ions such as: 

Apparel  
Furnishings  

Automotive  
Consumer goods 
Construct ion  
Electrical and electronics  
Household appliances 
Sport  

 

RadiciGroup, w ith its Chemicals, Plast ics, Synthetic Fibres and Nonw ovens Business Areas, 

is part of a larger industrial group that also includes text ile machinery and energy businesses . 

www.radicigroup.com    

 

 

 

 

 

 

 

 

RADICIGROUP PRESS OFFICE  

Cristina Bergamini 

Corporate Marketing&Communication   

cristina.bergamini@radicigroup.com 

http://www.radicigroup.com/
mailto:cristina.bergamini@radicigroup.com
http://www.linkedin.com/company/radici-group
http://www.slideshare.net/RadiciGroup/presentations
http://www.youtube.com/user/RadiciGroup/videos?flow=grid
https://twitter.com/radicigroup

